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® Market Knowledge

- ®Marketing Resources
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Marketing

® cacebook
® \YouTube

® Adwords
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Resources

® Member Kits
® Training

® Custom Shwa
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Tools

® Order Forms

® Applications

®Cee Schedule
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Reports

® Online Ads w/ Google Adwords
® Mobile Marketing

® Search Engine Optimization
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Webinars

®2nd & 4th Wednesday Each Month
®Facebook Tab Creation

® Google Adwords Walkthrough

® Boosting Search Engine Optimization
® Sales Funnel

® | ocal Directory Marketing
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Marketing Videos

® Online Marketing Basics?
® Social Content Strategy
® Reputation Marketing

® | ead Capture Forms

® Getting Found Online
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Facebook related content is most popular


Tools

® Order Forms

® Applications

®Cee Schedule
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Detalls

® Membership

® Content
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250 Active Members
Over 100 pieces of content
Nearly 40 videos, and over 20 reports and articles
Top content gets hundreds of views, 
	some topping 800 visits
Slow-none : Best over 100
Regularly have 20-30 visitors/day
IC Started as test - now 60 membs, for wkly updates
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MODULES

Get Online. Get Social. Go Mobille.

Cross Channel Marketing Introduction
Online Reputation Management

Marketing 101

How To Attract, Screen, & Hire a Rockstar
Automatic Marketing With Email Campaigns

Advanced Cross Channel Marketing
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Areas Covered For The Day
Excited?
Ask: What’s the biggest thing you’re hoping to take away from today?
Ask: What’s your biggest challenge at your resort right now that you’d like to overcome?


MODULE 01

Get Online. Get Social. Go Mobile.

® Getting Online
® Finding Your Keywords
® \Where to Use Keywords
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Getting Online

® Hosting Account




Getting Online

® Hosting: Hostmonster
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Hostmonster
Wordpress
Themeforest



Getting Online




Getting Online

® Website: Theme Forest @TI’WEI‘HETOI’@ST




PLthemeforest






Getting Online




Finding Your Keywords

® Research




FiInding Your Keywords

® Google Keyword
Tool

® Keyword Spy

® Spy Fu




KEYWORDS
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Keyword Research

Fast-Start

® Define your target prospect

® Use those words to conduct your research




Where to Use Your
Keywords




Keyword Research

Fast-Start

® Define your target prospect

® Use those words to conduct your research




Keyword Testing

® Google Adwords

® $100




Get Social

® Tie in to main site
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SOCIAL MEDIA

® | ifestreams ® Documented

Social Bookmarks *® S\S/Voice Content
Reputation . ® C\vents
Forums

Crowdsourced Content ® \Musi

. UusSIC

. ® Social Networks
Collaboration
® \Wiki

Blog Platforms ® Interest Networks
Conversations ® Videocasting

® Reviews & Ratings

Communities :
® Podcasting

| | ® | ocation
Micromedia

: ® Pictures
Twitter Ecosystems ® Video

- . @ Cyrated Networks
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Hit “K” to play Socialnomics video



SOCIAL MEDIA

® Relationship
Management
Establishes Brand
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Big 3 - Facebook, Youtube, Twitter



The Power Cluster

Linked [T}

|@)I WORDPRESS




SOCIAL MEDIA TACTICS

® Storytelling

® promotion



Presenter
Presentation Notes
Everyone should be using search.twitter.com
Never sell from a social media platform



THE 5 P’S OF SOCIAL MEDIA

® Present - Create easy, unforgettable content that search
engines can quickly find and index

® Penetrate - Gain massive traffic by distributing your content to
every social media network imaginable

® Position - Present an offer, convert the traffic, and capture
your leads

® Persuade - Join the conversation with how-to, walk-through,
training, and testimonial videos

® Profit - Convert your traffic to either direct cash sales, or tours



Getting Leads

Whatis a lead?




Getting Leads

® lead [leed]




Getting Leads

® Capture them...Everywhere




Getting Leads

® Facebook - “Like Us”
® Twitter - “Follow Us”

® YouTube - “Subscribe to Us”




Getting Leads
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Getting Leads

Offer Creation

® “Join our list for a free night”

® “Like us and learn how to get 5 star condos for
only $99 per week”




Going Mobile

Fastest way to capture leads




MOBILE MARKETING
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MOBILE MARKETING

Ad with NO Ad WITH

Phone «203 Opt-ins w/i 12 hours Phone

3 text messages

reminders
. «$283.75 ad cost
*$53,975 in sales
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40% on $3,000
45 sales


MOBILE MARKETING

Overall Growth of Mobile Barcode Scanning:

We're on the map

3
(=]
@
=]
2
i)
&
i




MOBILE MARKETING




MOBILE MARKETING
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MODULE 01

Get Online. Get Social. Go Mobile.

® Get Online

® Find Your Keywords

® Use Your Keywords
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